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PREFacE
We would like to proudly present to you the trend book made by the 
2xcell team of 2018/2019.

Our group is composed of 7 students from the bachelor ‘’Trend Research 
and Concept Creation in Lifestyle’’, also known as International Lifesty-
le Studies, based at the Academy of Creative Industries in Tilburg, the 
Netherlands. Combining all our different qualities and characteristics we 
created an enthusiastic and motivated team. The whole group has one 
thing in common, our interest in trends; the shifting values and needs in 
society. In the past few weeks, we have spotted trends, researched those 
and gathered more information about them to give you more insight 
into today’s world.

However, we did not have to do this all by ourselves. Our mentors were 
there through the whole process to guide us. We want to thank Bodil 
Jurg, Babette van Bracht, Tina Stieger and Vera Bouwhuis for all their 
support. With constructive criticism and feedback, they have encoura-
ged us to keep going and improve the chosen trends.

The team feels honoured that the Ambiente Fair, known as a leader of the 
international consumer goods trade fair, has given 2xcell students the 
opportunity to create and provide trend tours. The tours are available in 
English for all Ambiente visitors. With the trend book and trend tours, we 
hope to inspire you with insights in five important and intriguing trends.

We are looking forward to meeting you in hall 4 and 8 at the Ambiente 
fair in Frankfurt. The tours will be held from Friday 8th of February until 
Tuesday 12th of February. In hall 8 the trend tours will be given at 14:00 
and 16:00, and in hall 4 the trend tours will be given at 12:30 and 16:00.

Trend team International Lifestyle Studies 2019
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We are the Future Thinkers of International Lifestyle Studies, and 

we would like to introduce ourselves as your trend tour guides 

during Ambiente 2019. 

We are here to happily answer all your questions and give you 

more information about the trends and our profession. You are 

more than welcome to contact us via our social media accounts 

(page 2) and our personal e-mails (page 54 and 55) if you want 

to keep in touch. 

We hope we inspire you and give you more insight into what the 

future will hold.  

Thank you, 

Future Thinkers

MEET ThE 
TEaM
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INTRODUcTION
The world we live in is ever-changing and has new products and ser-

vices entering the market every day. We need these new products 

because of the changing values and needs society has, when pro-

ducts or services have a underlying value within them you can call 

those signals. When multiple of these so-called signals carry the 

same values, this is called a trend. 

In this Trendbook, five future-proof trends are being presented. Per 

trend, we will explain the meaning behind it, which values and needs 

drive it and three examples, the signals, that fit with. To visualize how 

the trends actually take form, the trends are accompanied by co-

lours, materials and shapes. 

Want to know what the future will look like? We are happy to tell you 

all about that on Ambiente and feel free to contact us afterwards.

Trend team International Lifestyle Studies 2019
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The online version of this trend book can be downloaded at www.join-ils.nl.
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TOUch OF TIME

TRANSPARENCY - PROCESS AWARENESS - UNIQUE

Explanation
Imagine walking into a store, sitting on a chair, and seeing both of those 

things change over time. The feeling of an ageing material is quite spe-

cial: it becomes unique because of the signs of ageing, it is more perso-

nal, it tells a story. This is something very common for items of clothing 

such as a leather jacket or a pair of jeans, but it is true for building and 

furniture materials as well.

 

Today, the internet still cannot provide the sensory details a physical 

space has the potential to unlock. As humans, we have a need to use 

all of our senses. We have to debunk the idea that the future has to look 

futuristic by reimagining the limits of traditional values. Instead of ap-

proaching it with an abundance of technologies, let’s embrace and trust 

the natural touch of time.

Page 12 of 60

(Davidson, 2014)
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Area-17’s mission was to design 
a store that would ‘age like a 
pair of quality jeans’. To achieve 
that collective goal, the Floren-
ce-based firm explored what 
the ageing process would be 
like for every material utilised in 
the design.

The flooring and boiseries are 
walnuts, both treated with wa-
ter-based varnish, to maximi-
se the natural process of the 
wood’s lifespan. The cream-co-
loured, laser-cut walls, which 

TOUch OF TIME

are panelled in differentiating textures, are wood too, created by Italian craftsmen 
and treated with a concrete-based finishing.  The brass was given a light protective 
treatment before the opening, but will never be polished again, not even during the 
cleaning (Morris, 2018).

DESIGNER: AREA 17

 (Area 17, 2018)

AREA 17

Signals
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Israeli designer Erez Nevi Pana wan-
ted to further his PhD research to 
see if it was possible to make de-
signs without using any material 
derived from animals.

By collecting scraps of wood dis-
carded from carpenters’ workshops, 
he constructed a seat that he then 
attempted to fix together using his 
self-made vegan glue, consisting of 
plant fibres and wood resin.

For a second stool, the designer took natural substances he found on the side of the 
road while wandering in the Israeli desert – branches, leaves, stones and textile scraps 
– and combined them to form a chair. This was then dipped in water from the Dead 
Sea for several months. When it emerged, it was coated with a “skin” of salt crystals.

He also experimented with soil as a material, combining soil, fungi and other natural 
materials that, together, arouse a chemical reaction that makes the ingredients “rise” 
like dough.

By combining all of those materials, the piece of furniture comes to life, and the mate-
rials keep changing and changing as time goes by, telling a unique story of the past, 
present and future of the furniture (Hitti, 2018).

The Dead Sea’s 
resources
DESIGNER: Erez Nevi Pana

Signals
TOUch OF TIME

Over time, dark spots start to appear 
on mirrors. The silver layer is slow-
ly oxidising under the influence of 
oxygen and water, thereby showing 
some of its histories. This process 
can be regarded as degradation. 
However, this project demonstrates 
the beauty of this material transiti-
on of silver.
 
Typically, the oxidation process in a 
mirror occurs randomly and evolves 
slowly over time. These mirrors reveal 

the different stages of this process. In this case, Sulphur is used to create an accele-
rated oxidation process. Depending on the time that the silver is reacting with Sulphur, 
different colour tones can be achieved, ranging from gold to brown, to purple to blue. 
The states of the oxidation process are being shown in a pattern that consists of the 
elemental geometric shapes. Just as a fine wine, the mirror gets better with time (Pott, 
n.d.).

Bespoke Mirror
DESIGNER: Lex Pott

(Hitti, 2018)  (Gimmii, s.d.)
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(CAREY, 2018) (Materialdistrict, 2018) (Piece of Cake, 2019)

Material
 Muskin
Muskin is a ‘mushroom-skin’ material. It is made from fungus spores that are 
grown into a close, woven pattern.

The material comes from extracts from the top of a mushroom (its button). 
It is processed in a manner similar to that of animal leathers. However, the 
tanning procedure is entirely natural. This means it takes place without using 
toxic chemicals.
 
 Mummy moss greenwall
The material consists of an acoustic panel which consists of mummified moss, 
applied on a highly acoustic backing of cradle-to-cradle cotton fibres, made 
of recycled jeans, available in various thickness. The application is done with 
a very thin layer of glue, made of potato starch to ensure that the solution is 
fully sustainable. The moss is entirely maintenance free.
 
 Copper moss
This material is diffusion of copper by electricity on a resin containing graphi-
te. Through this process, the copper particles settle on the graphite, forming 
structures similar to moss. These structures, so similar to the plant world, cau-
se a possible similarity of processes in animate and inanimate nature.

When thinking of how the passing of time shows on 
certain materials, fluent, organic shapes come to 
mind. Shapes that can change as time passes on. 
Also, rectangles and squares, since those too can be 
infinite, just as time is.  

The colors chosen in order to represent this 
trend are mainly earthy colours, ranging 
from lighter to darker tones. 

Pantone colour codes, from top to bottom:
 - PANTONE P 19-10 C
 - PANTONE P 115-1 U
 - PANTONE P 41-2 U
 - PANTONE 1525 U
 - PANTONE 1685 CP
 - PANTONE 8602 C

Muskin
Mummy moss 

greenwall Copper moss

 Shapes

Colour palette
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MaTERIaLISTIc
MINIMaLISM

Explanation
We, as humans, are materialistic and think that adding new objects can bring 

us peace in our homes and lives, instead of focussing on what we have, need 

and desire to have around us. Moreover, we have forgotten the true meaning 

of minimalism, what it means to simplify your life by getting rid of stuff that is 

not needed or used. 

Meanwhile, we are not letting go of our materialistic needs, but we instead sa-

tisfy ourselves with aesthetically pleasing objects that we describe as ‘mini-

malistic’. Design in the form of architecture or art gets labelled as ‘minimalistic’ 

if it has basic line play and maybe a touch of colour. This means we get sedu-

ced to buy objects which have a minimalistic look to it that pleases our minds 

to make us feel at peace. 

As people, we are materialistic, but not materialistic enough. Therefore, In the 

future, we will strive to be even more materialistic. This, by using our objects to 

their full capacity and value and being mindful when buying new ones. Does it 

really add value or functionality to our lives?

(Sarahbadr, 2010)

MATERIALISM - CONNECTION WITH PRODUCTS - MINIMALISM



The goal of minimalism is to respect 
and appreciate the material to its 
fullest. Sixnfive are 3D artists who-
se visuals and videos are a form of 
self-expression using imagination 
and poetic compositions (Sixnfive, 
2018). The visuals give you the op-
portunity to dream of the scenery 
that you desire to live in as a who-
le. It goes further than selling the 
furniture out of a showroom filled 
with other products the company 
is wishing to sell to their audience.

MaTERIaLISTIc MINIMaLISM

When buying products, we often cannot get enough. The feeling of satisfaction ebbs 
away after a while. This possibly has to do with hype, but also with buying something 
that does not entirely fulfil our needs. We need to get in touch with our instinct to 
create our surrounding from there on, with ourselves as a starting point. 

When we start to create our surroundings with our primal instinct, we can get a 
better feel of our senses and mindset. It’s time to focus on what we need. It’s time to 
get in touch with our primal instinct, our primitive man and start creating from our 
imagination to create a scenery out of self-expression.

Sixnfive
DESIGNER: Sixnfive
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(Sixnfive, 2018)

Signals



MUI is an interactive wooden panel 
which tries to force people to spend 
more time with their family and 
friends rather than spending time 
on smartphones. MUI itself makes 
it possible to get all the informati-
on you usually need in one device. 
It communicates with you by sho-
wing messages, and it is possible to 
have small interactions such as as-
king for the weather conditions or 
dimming the lights. (Malewar, 2008) 
Smartphones can act as an obsta-

cle to the interaction between people and their surroundings. MUI makes it possible 
for technology to be calm and silent, but still smart at the same time. It helps to ge-
nerate more personal time by taking away the attention of smartphones. 

MUI is an addition to all the devices we already use in our daily lives. It needs to be 
connected with the existing smartphones, laptops or remote controls at all the times.  
You cannot leave them out. However, the function of this panel has a non-minimalis-
tic way of usage because you still need to make use of a smartphone. In other words, 
you add something instead of replacing it. Adding things we don’t necessarily need, 
is a form of anti-minimalism. 

To look at this in a minimalistic way, in this case, is to find out for ourselves which 
lamps and electronic devices we need in life and also what apps and contacts on 
our phones we actually use. In this way, you will improve your state of mind by drop-
ping additional objects and devices you usually would not need to feel less stressed 
and experience calm in your surroundings.

MUI
DESIGNER: Mui Lab, Inc.

Samsung developed a large screen 
which improves productivity in dif-
ferent work fields. Together with a 
minimalistic design, which gives 
you a clutter-free desk through a 
housing port access that mana-
ges all the cables. The arm of the 
screen is designed to fade away 
in the back to make every position 
possible (G. Han, 2019).

Since screen’ sizes influence productivity, Samsung focused on a bigger screen to 
make sure users have the most benefits to work as productive as possible (Harvard 
Business Review, 2008). Samsung claims to be minimalistic with this design, however 
adding another device to the collection of many screens a person already has, does 
not fit within the vision of minimalism. Furthermore, it is not a replacement. It is just an 
extra additional. 

It should be more efficient if we focus on other purposes for these kinds of examples 
and start designing devices that can replace and take over the function of the devi-
ces people already own. 

Samsung 
Display
DESIGNER: Samsung

MaTERIaLISTIc MINIMaLISM
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(MUI, 2019)
(Design-milk, 2019)

Signals



Soft, light and colourful inspired by natural 
that are already present in life, melted with 
neutral colours. 

Pantone colour codes from top to bottom: 
 - PANTONE P 1-1 U
 - PANTONE 656 U
 - PANTONE P 60-1 U
 - PANTONE P 51-4 U
 - PANTONE Cool Gray 5 U
 - PANTONE Black 6 U
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Material
The materials itself do not draw much attention to them, but still have colour 
or/and texture. Lightweight in weight itself and in feeling that will go hand in 
hand with identity and functionality. 

 Bealtone
The material ‘The Bealstone’ is a fully customizable and changeable mineral 
coating that provides objects, decorations and renovations with a refreshing 
look. A minimalistic design enables a clear and smooth design. The finished 
appearance of the layer evokes vintage terrazzos and goes perfectly with the 
surrounding decor, whether modern or vintage. 

 Ultra thin tulle
This ultra-thin tulle is the world’s lightest and thinnest (8 gr/m²). Specially 
developed for the fashion and lingerie market. It consists out of 6.6 monofibre, 
and despite being thin, it is possible to embroider the fabric. 

 Acrylic Couture
The depth and a magical feeling appear with this finest acrylic. The combi-
nation of light and LED technology makes it possible to achieve radiant 
effects and thereby create the perfect setting for shine and shimmer, 
light and shade, colours and shapes. A different variety of applications 
are possible, for example, walls, furniture and displays.

(MaterialDistrict, 2017) (MaterialDistrict, 2018) (MaterialDistrict, 2018)

 Shapes
The trend Materialistic Minimalism includes shapes in the form of 
squares with round edges and circles and other geometric forms. 
The power of simplicity by setting the “powerful” of something that 
seems “simple”, the architect tries to portray the “essence” of his 
design. Minimalism is rediscovering the value of empty space and 
a radical elimination of everything that has nothing to do with the 
program of requirements.

Colour palette\Bealstone Ultra thin tulle Acrylic couture
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RaW IS ThE
 NEW GREaT

Explanation
In our fast-paced society, the overproduction and continuous price drops 

led us buying more than needed - we are producing what destroys us. Ho-

wever, with this development and its harmful impacts, we are heading in 

the direction of seeking for a new function to waste materials and means 

to transform the raw elements into a new material with an educational 

purpose.

 

The main intention of products such as furniture or tableware is no longer 

only their functionality or aesthetics, but also the production process and 

the designer’s key message. Waste which is often considered as gross or 

dirty is given a new educational purpose, pointing out the environmental 

issues of air pollution, waste elements or replacing chemical materials with 

raw components. In this way, new material from waste is created to com-

bat the stigma around the grossness of raw materials and raise environ-

mental awareness.

 

With the transparency in industries and emerging issues on climate chan-

ge, consumers desire to own a product which has a positive impact on 

the planet. A counter-movement to what is happening behind the factory 

walls. The sustainable production with a story to tell became more valued 

by both creators and users than before. It is time to convert organic waste 

into a catalyst for structural change in our immediate environment.

Page 28 of 60

(Hess, 2015) 

STIGMA NO MORE - ENVIRONMENTAL AWARENESS 
- TANGIBLE WITH A STORY



Breakfast plates and coffee cups 
are a part of daily life. Therefore, 
architect Iris de Kievith and de-
signer Annemarie Piscaer collected 
fine dust in the city of Rotterdam 
and used it to make a new materi-
al - enamel for ceramics. The colour 
of the particulate matter makes the 
poor air quality visible and tangible 
(Kievith & Piscaer, 2018).

Particulate pollution is destroying the urban living environment, and we ourselves 
are producing it. Ser-Vies is tableware that raises awareness about air pollution by 
directly incorporating its particles into our daily lives. The name is a play on words. In 
Dutch, “servies” means tableware while “vies” means dirty.

RaW IS ThE NEW GREaT

Ser-Vies
DESIGNER: Iris de Klevith 
 & Annemarie Piscaer  
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(Piscaer & Kievith, 2018)

Signals



Manureality is furniture for storing 
stable equipment made from dried 
horse manure as an eco-friendly 
base material. The designer aims 
to encourage society to become 
more sustainable by going back to 
the basics. The series is an example 
of what is possible with an organic 
waste, aimed at inspiring the indus-
try at large (Straatman, 2018).

The excess of animal dung is often a problem for farmers or horse keepers, especially 
in the Netherlands, since the disposal of the manure is usually charged. Manureality 
can help them discard the excrements and create a new alternative material for 
furniture which biodegradable and combat the stigma around manure in general.

Manureality
DESIGNER: Martijn Straatman

The development of technology 
and changes in lifestyle has nega-
tively changed the common belief 
of the modern society about urine. 
Project This is Urine from a designer 
Sinae Kim explores the potential of 
human urine, where it is used as a 
ceramic glaze.
 
Urine consists of many substances, 
including many valuable minerals, 
water, urea and more which is often 
underrated. After the mineral resi-

due crystallises, it forms an opaque glass coating on the ceramic surface. The glaze 
can have various textures depending on different conditions. The designer applied 
this process to use the glazing on tiles and Urine-Ware, a collection of decorative 
vessels inspired by the shape of the human bladder and laboratory flasks (Kim, 2019).
 
The aim of Kim is not only to question the ethics of raw resources, but also to form a 
social consensus on human urine as a potential versatile alternative.

This is Urine
DESIGNER: Sinae Kim

RaW IS ThE NEW GREaT
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(Rijerman, 2018) (Kim, 2019)

Signals



Material
Within the development of repurposing and questioning the ethics of waste ma-
terials, we detected many organic materials which were given a new purpose 
– an environmentally friendly alternative.
 
 Cow stomach
Cow stomachs are an everyday by-product in the meat industry. These underesti-
mated organic materials which are considered as waste in many countries are given 
a new luxurious purpose through the design process by a designer Billie van Katwijk. 
Each cow has four stomach has different structure regarding its function. For this re-
ason, some are like twisted landscape, and others are similar to reptilian. The raw and 
natural appearance of the leather gives it an own aesthetic and feel.
 
 Pig blood
This plastic material is made from 100 per cent dried and pressed pig’s blood, without 
any additives. Animal blood is a waste material from the meat industry. Designer Bas-
se Stittgen explores the possibilities of blood as a material. The objects made from it 
interplay between the strong symbolic meaning of blood and its physicality.
 
 Metal waste
Metals are non-renewable materials and often contain toxic substances. The metal 
waste contains a mixture of multiple metals such as zinc, iron, aluminium, magnesium 
and more. Surprisingly, the more contaminated raw material, the greater potential it 
has for colouring purposes and its composition is the same as industrially produced 
colour pigments. Therefore, when fired on high temperature, the toxicity does not leak 
out, which creates a suitable and sustainable alternative to traditional glazes.

The forms are visibly natural with an imperfect surface. 
There are no sharp cut edges or geometrically modified 
shapes since organic forms are non-identically developed 
and are visibly raw.

Organic and earthy colours inspired by nature 
and roughness of the raw. Including both dark 
and light tones. 

Pantone colour codes from top to bottom:
 - PANTONE 2021 U
 - PANTONE 9242 C
 - PANTONE 7402 U
 - PANTONE 7623 C
 - PANTONE 5467 C
 - PANTONE 476 C
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Cow stomach Pig blood Metal waste

Katwijk, B. v. (2018, July 24) Stittgen, B. (2018) Kucerenkaite A. (20, Nov 2018)

Shapes

Colour palette



DIMENSION OF
INDULGENcE

Explanation
Luxury is used as a means to escape from the current society. In the past, we 

have seen the phenomenon of escapism in multiple forms, such as the era 

of romanticism, where the past and supernatural were explored. The need to 

escape to an ideal fantasy comes from negative political, social and econo-

mic factors (Napier, 1995). 

Extravagant indulgence is being used as a tool for consumers to have the 

opportunity to reach a fantasy experience, making the ordinary extraordinary 

or enter a world of wonders. This could be seen as a countermovement. This 

is towards the values of availability and affordability of products and services 

in the past. In this trend, you look at the spots redefining and going beyond 

everything seen, as usual, thinking in distant futures or fantasy world, elimina-

ting normality in the process.  

Right now, what we see is a need for extravagance, exclusivity which makes 

people feel like they have something unattainable. If you indulge yourself in 

an exclusive world, using luxury as a tool, you will be able to achieve the fan-

tasy lifestyle. 
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(The Miracle of Your Body, 2016)

EXCLUSIVITY - ESCAPING REALITY - SURPASSING NORMAL



The Mondrian Doha, an iconic in-
terior by Marcel Wanders, opera-
ted by global hospitlity company 
sbe, 2017, is set in Qatar filled with 
theatrical scenery around every 
corner. It offers a unique, innova-
tive and non-conformed designed 
place that makes you transcend to 
a world of wonders. “The hotel is a 
place of fantasy and surprise,” says 
Marcel Wanders, the designer of the 
hotel (Wanders, 2018).

DIMENSION OF INDULGENcE

While designing the hotel, what was really important was to achieve an ideal fan-
tasy from the moment a guest walks in. To do so luxury steps in, giving each space 
its own identity, no rooms are the same so that guests can feel the exclusivity of the 
environment. This allows the guests to escape reality by creating a fantastical and 
whimsical world. It is not only designed as a retreat to a fantasy world for foreign 
travellers, but it is also designed as a place for locals to get away and create their 
world of wonders.

Within this project, Dutch designer Marcel Wanders was able to apply the needs of 
today’s society to escape reality and try to live in a theatrical fantasy world by crea-
ting an unattainable environment that goes beyond normality.

Mondrian 
Doha Hotel
DESIGNER: Courtesy of   
  Marcel Wanders
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(Mondrian Doha, 2018)

Signals



Aston Martin, in collaboration with 
partners such as Rolls-Royce and 
Cranfield Aerospace Solutions, cre-
ated a chic transportation method 
for in urban areas. This aircraft is 
the new mobility of the future. 

We live in a new generation where 
urban transportation is no longer a 
luxury, this is why Aston Martin with 

their partners wants to make consumers feel the exclusiveness. The aircraft offers 
consumers the opportunity to experience the exclusive perks vertical transportation 
offers such as fast, efficient and congestion free inner city air travel (Aston Martin, 
N/A).  and the feeling of living in the future we have imagined in literature and mo-
vies. Flying cars have always been a part of our futuristic imagination, and now it has 
become real-life fantasy. 

The aircraft is a start of change on the base of what is normal in transportation 
and it is creating something completely new that is different from the status quo of 
transportation.

Aston Martin 
aircraft concept
DESIGNER: Aston Martin

London-based artist Lawrence Lek 
created a concept of a futuristic 
hotel created for the elite society 
of the future. The concept for the 
hotel over embraces offsprings of 
capitalism such as AI to fully auto-
mate the hotel. 

The designer explains that in this 
concept, he embraces features of 
the capitalistic society to criticise it 
and to escape it: “Escapism is in-

Nøtel
DESIGNER: Lawrence lek

DIMENSION OF INDULGENcE
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(Ashton martin, n.d) (Lawrence Lek, n.d.)

Signals

herent to the Nøtel, but it is also very much aligned with accelerationism—a way to 
critique capitalism not through focusing on an alternative or a return to artisanal hu-
man labour, but via an embrace of technology as a means to realize liberation from 
capitalism.” (Lek, 2018).

By completely embracing technology and our current capitalistic society the goal 
of it is to break free and escape from its restraints to reach an ideal fantasy future. 
Through this over-embracing of our “normal” society, it is surpassing it and redefining 
our sense of what is normal.



Material
 Black heart
Black heart is a material made out of pebbles and stones of all different sizes. These 
stones are painted black combined with either gold, copper or silver. These stones 
are locked together and coated with resin to make the surface smooth and protect 
the stones from outside factors.

The material is a combination between fantasy and luxury, the gold combined with 
natural shapes gives off the vibe you could find in a fairytale. Walking on this ma-
terial could make you feel like walking on the yellow brick road of a wizard of oz, but 
then luxury.

 Luxury velvet
Velvet is a material that is often connected to luxury, however, when implementing 
velvet you can not just use any type of velvet. To fully emerge and escape to the 
world of wonders you need to use the best quality velvet. It should not just look like 
high quality, it should be high quality.

 Semiprecious stone prexury collection
The material is composed out of natural semi-precious stones, fossils and petrified 
wood. The result is a material with an extraordinary and majestic design to create 
the unusual solid surface with elegant and extraordinary designs.

The semiprecious stones that the materials are made out of are quartz, amethyst, 
the agate and jasper.

To maintain a luxurious look the shapes should mainly be very 
structured, think of lines, circles and triangles. However, to make 
these shapes whimsical and to make escaping to a fantasy pop 
up, fill some of these structured shapes with natural shapes, for 
example with stones or crystals. This makes it so that you can see 
a lot of effort is placed into the creation of the shape, while at the 
same time it is a wonderous statement piece

The colour scheme exists out of black and white 
as a base to create a clean luxurious start, regal 
colours such as red and a purplish blue are ad-
ded. To completely finish it off, a turquoise that 
you would find in a fairytale forest, as well as some 
gold accents, are added. 

Pantone colour codes from top to bottom:  
 - PANTONE P 1-1 C
 - PANTONE 20-0048 TPM
 - PANTONE 7427 C
 - PANTONE 3557 C
 - PANTONE 3524 C
 - PANTONE 20-0195 TPM
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Black heart Luxury Velvet
Semiprecious 

stone

(E. Marmi S.R.L. (2009) (Verotex Industries B.V., 2015) (Cosentino Nederland, 2009)

 Shapes

Colour palette
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cOMPaSSIONaTE 
cONNEcTION

Explanation
It might come as no surprise that today’s society is fast-paced and that work, 

media, and the internet rule our daily lives. Humans are more focussed on 

duties and their busy lives instead of connecting with others in the room or 

to the physical surrounding. This results in people feeling lost and alone with 

themselves, unable to connect. 

We have a need to connect emotionally to our surroundings. By having an 

area that adapts to us and our emotions, we are more prone to attach to 

the moment we are in right now. This need stems from the effects that social 

media, constant information flow and our fast-paced society has on us. Our 

distraction and inability to focus on the ambience is reflecting on a new need. 

What we see happen is that the surrounding has to adapt to us, creating an 

emotional connection for us so that we are more likely to experience the mo-

ment.

As humans, we need to express our emotions in some physical ways. This 

allows us to create connections with the environment surrounding us. When 

our restless society does not give us the opportunity to express ourselves 

within our territory, we create possibilities for the environment to connect and 

adapt to us.
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(Goyalsunil, n.d.)

CONNECTION TO THE NOW - ADAPTABILITY 
- EMOTIONAL CONNECTION
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“Scatta la tua felicità”: a Christmas 
tree installed in Milan that changes 
colour based on the emotions of 
people walking close by.

The Christmas tree works thanks to 
the connection between new tech-
nologies such as artificial intelligen-
ce and the human being. People 
need to send a selfie to the app, 
connected to the tree which will 
show every 15 minutes a colourful 

cOMPaSSIONaTE cONNEcTION

demonstration. This is possible thanks to an emotional colour scheme followed by AI 
technology (Vogue, 2018). 

Through the medium of a Christmas tree, people are able to take part in an incredi-
ble multicoloured show. Connecting to the moment and experiencing an emotional 
connection through the AI that will adapt to people their moods (LaRepubblica Milano, 
2018). 

Sensorial 
Christmas tree
DESIGNER: Huawei

(LUXURY prêt-à-porter, 2018)

Signals
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The Angad ARTS HOTEL in Missouri is 
a wholly new hospitality experience 
that embraces human emotions 
and visual arts. 

The hotel wants to make their custo-
mers personalise their stay within 
their surroundings. They are trying 
to understand guests moods. Every 
visitor, based on the mood-altering 
effects of different colour schemes, 
will choose the most suitable co-

lour that fits their emotion.  Every colour reflects on different emotion, and every room 
has furniture related to the selected colour. 

The hotel’s goal is to make the guests experience their time at the hotel thoroughly. 
They achieve this by having the rooms adapt to the customers’ real-life mood, ma-
king them feel an emotional connection to their physical environment.

The Angad 
ARTS HOTEL
DESIGNER: Lawrence Group Wayne McGregor created an ex-

perience, +/- Human, where the 
relationship between human and 
autonomous technology is being 
explored. The experience is a col-
lection of flying spheres that flock 
together, observe and analyse 
human behaviour and emotions. It 
analyses the emotions and reactions 
of humans to see how they should 
respond. This could mean coming 
closer to a lonely individual or leaving 
someone be alone if they want to be 
by themselves.

Humans have to adapt to the rapid changes our society is going through. However, 
for technology to integrate into our lives it has to adapt to us as well. It has to be 
mutual, experiencing each other and creating a lasting connection so that we can 
move on together.  

The experience makes visitors connect to their physical surroundings, forming an 
emotional connection with the autonomous flying spheres. The experience is expe-
rimenting and exploring the possibility of how people can start living together with 
autonomous machinery. For us to coexist we have to adapt ourselves to them just as 
they are adapting themselves to us, this will create a stronger emotional connection 
between one another.

+/- HUMAN
DESIGNER: Wayne McGregor 

/ Random International

cOMPaSSIONaTE cONNEcTION

(Miifotos, 2019) (Ravi Deepres and Alicia Clarke, 2017)

Signals
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 Material
 ChroMorphous:
It is material within a thin metal micro-wire that with a change of temperature 
and an e-Ink screen changes patterns and colors. This fabric goes with an 
app that makes it work.          

 Fur: 
Fur: This material is created by Olason. Fur is a wall tile that goal is to be 
touched. It creates the desire to touch it. Thanks to its soft looking surface 
trigger the senses and tickle your imagination, by thinking it is real fur. 

 M&M RIO: 
The material is made by a non-structured metal mesh and thanks to its 
softness allow it to be used for multiple manners. The material has diffe-
rent textures when touched, like smooth, wrinkled or soft, rough, creating a 
luminous and expressive atmosphere.       
 

 Shapes
When thinking about emotions there are no static shapes, 
for this reason, the forms of this trend are dynamic lines 
and not stable shapes but contrasting forms connected to 
each other.

Colour palette
The chosen colours are bright and strong to 
be able to express the emotions and the new 
technologies involved. The scheme starts 
with the bright color to darker colours.

Pantone colours from the top to the bottom:
 - PANTONE P 7-7 C
 - PANTONE 3588 C
 - PANTONE 1795 C
 - PANTONE 7440 CP
 - PANTONE 286 C
 - PANTONE 5767 C

\ChroMorphous Fur M&M RIO

(CAREY, 2018) (Materialdistrict, 2018) (TESSITURA TELE METALLICHE ROSSI, s.d.)
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EPILOGUE

We want to thank everyone who read our Trend 
book for the Ambiente 2019. Please, don’t hesitate 
to contact us with any further questions, more in-
formation or future work collaboration!

We hope you feel inspired. Let’s look at the world 
from different perspectives!

Trend team International Lifestyle Studies 2019
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Carla Bartos
carla.bartos@gmail..com

Vera Bouwhuis
verabouwhuis@gmail.com

Thars Labee
thars.labee@hotmail.com

Robin de Heer
robin.sandre.dh@gmail.com

Page 54 of 60 Page 55 of 60

Contact us



Page 56 of 60 Page 57 of 60

LIST OF SOURcES
 Dimension of Indulgence:
 Sources text:
Aston Martin. (N/A). BEAUTIFUL HAS A NEW DIMENSION. Retrieved from Aston Martin: https://global.astonmartin.com/en- 
 gb/the-aston-martin-volante-vision-concept
Lek, L. (2018, August 30). Lawrence Lek performs the future before it exists. (V. Dechev, Interviewer)
Napier, S. J. (1995). Escape from the wasteland: Romanticism and reality in literature. Boston: Harvard Press. 
 Retrieved from https://pretopia.wordpress.com/2010/03/08/the-escape-from-reality-the-real-motivati 
 on-behind-romanticism/
Wanders, M. (2018, November 1). Mondrian Doha hotel is “a place of fantasy,” says Marcel Wanders. 
 (B. Hobson, Interviewer)

 Sources images:
Mondrian Doha (n.d). The incredible pool room at the Mondrian Doha. Retrieved January 23, 2019, from:
 https://www.lonelyplanet.com/news/2017/12/22/mondrian-hotel-doha-qatar/
Ashton martin (n.d). Volante Vision Concept. Retrieved January 23, 2019, from: https://www.slashgear.com/as  
 ton-martin-volante-vision-concept-autonomous-vtol-aircraft-16537773/#jp-carousel-537779
Lawrence Lek(n.d). The hotel seen from the sky. Retrieved January 23, 2019, from:
 http://jegensentevens.nl/2018/10/notel-het-hotel-voor-de-verwende-wereldburger-van-morgen/

 Sources materials:
Effepi Marmi S.R.L. (2009, April 23) BLACK HEART. Retrieved January 20, 2019, from: 
 https://materialdistrict.com/material/black-heart/
Cosentino Nederland (2009, March 16) SEMIPRECIOUS STONE PREXURY COLLECTION. Retrieved January 20, 2019, from:  
 https://materialdistrict.com/material/semiprecious-stone-prexury-collection/
Verotex Industries B.V. (2015, June 26) LUXURY FABRIC. Retrieved January 20, 2019, from:
 https://materialdistrict.com/material/luxury-fabric/

 Compassionate Connection 
 Sources text:
LaRepubblica Milano. (2018, December 5). Natale a Milano: a CityLife l’albero intelligente che riconosce le emozi. 
 Retrieved from LaRepubblica : https://milano.repubblica.it/cronaca/2018/12/05/foto/natale_milano_albe 
 ro_intelligenza_artificiale_citylife_huawei-213505996/1/#1
Marchese, K. (2018, June 30). These flying spheres monitor human activity and emotional data to flock nearby 
 preferred people. Retrieved from Designboom:
 https://www.designboom.com/art/zoological-autonomous-flying-spheres-lidar-drones-06-29-2018/
Marcus, L. (2018, November 9). A hotel where you choose your room based on emotions. Retrieved from CNN travel:  
 https://edition.cnn.com/travel/article/angad-arts-hotel-st-louis-missouri/index.html
The Angad Arts Hotel. (n.d.). The Angad Arts Hotel. Retrieved from The Angad Arts Hotel: 
 https://www angadartshotel.com/
Vogue. (2018, December 6). Il primo albero con Intelligenza Artificiale Huawei si è acceso (di emozioni) a 
 Milano. Retrieved from Vogue: https://www.vogue.it/news/article/primo-albero-con-intelligenza-artificia 
 le-huawei-milano

 Sources images:
+/- Human 
Wayne McGregor’s +/-Human, 2017. Commissioned by the Roundhouse, London, with support from The Royal Ballet. 
Curated by Wayne McGregor, Zoolological art installation by Random International, lighting by Lucy Carter, cho-
reographed by Wayne McGregor and performed by Company Wayne McGregor and dancers from The Royal 
Ballet, music by Mark Pritchard and artists from Warp Records.
Images © Ravi Deepres and Alicia Clarke

CAREY, B. (2018). Color-changing smart clothes will make you a chameleon. Retrieved from CNET: 
 https://www.cnet.com/news/color-changing-smart-clothes-smart-fabrics-purse-ucf-chromorphous/
Materialdistrict. (2018, December 20). FUR CONCRETE WALL TILE. Retrieved from Materialdistrict: 
 https://materialdistrict.com/material/fur-concrete-wall-tile/

TESSITURA TELE METALLICHE ROSSI. (n.d.). M&M RIO. Retrieved from TESSITURA TELE METALLICHE ROSSI: 
 https://www.ttmrossi.it/en/project/mm-rio-metal-mesh/

 Source materials:
ChroMorphous. (n.d.). ChroMorphous. A New Fabric Experience.Retrieved from ChroMorphous: 
 http://www.chromorphous.com
Olasol. (n.d.). Fur. Retrieved from Olasol: https://www.olasol.eu/surfaces/#fur
TESSITURA TELE METALLICHE ROSSI. (n.d.). M&M RIO. Retrieved from TESSITURA TELE METALLICHE ROSSI: 
 https://www.ttmrossi.it/project/mmrio/
 
 Raw is the New Great:
 Sources text:
Kievith, I. d., & Piscaer, A. (2018). Producten. Retrieved from Ser-vies: https://www.ser-vies.nl/producten/
Kim, S. (2019). This is Urine. Retrieved from Description Urine-tile & Urine-ware by Sinae Kim
Stittgen, B. (n.d.). Blood Related. Blood Related. Broeinest, Amsterdam.
Straatman, M. (2018). Manureality. Retrieved from Martijn Straatman: 
 http://martijnstraatman.com/collections-1/manureality.html

 Sources images:
Hess, B. (2015). Grotesque. Retrieved from: 
 https://www.pinterest.co.uk/pin/314337248989907270/
Kim, S. (2019). This is Urine. Retrieved from Urine-ware by Sinae Kim
Piscaer, A., & Kievith, I. d. (2018). Servies. Retrieved from Ser-vies:
 https://www.ser-vies.nl/wp-content/uploads/2018/10/serviesseries4.jpg
Rijerman, F. (Photographer). (2018). Manureality. By Martijn Straatman
Thomann, J. (2018). Transcendent Skin. Retrieved from:
 https://materialdistrict.com/article/transcendent-skin-future-leather-silicone/transcendent-skin-future-le 
 ather-silicone-materialdistrict-8/
 
 Sources materials:
Katwijk, B. v. (2018, July 24). Ventri Cow Stomach Leather. Retrieved from MaterialDistrict: 
 https://materialdistrict.com/material/ventri-cow-stomach-leather/
Kucerenkaite A. (20, November 2018). Ignorance is Bliss. Retrieved from: 
 https://materialdistrict.com/material/metal-waste-tiles/ 
Stittgen, B. (2018). Blood Related. Retrieved from Broeinest Amsterdam exposition.

 Materialistic Minimalism
 Sources text::
[Sixnfive]. (n.d.). Retrieved January 20, 2019, van http://sixnfive.com/
Han, G. (2019, January 7). Samsung Space Monitor Optimizes Desk Space With Minimalist Design - Design Milk. 
 Retrieved from January 20, 2019, from https://design-milk.com/samsung-space-monitor-declut
 ters-desk-space/?utm_source=Design+Milk+Newsletter
Malewar, A. (2018, December 16). Mui: Interactive wood panel makes digital more nature-centric - Inceptive Mind.  
 Retrieved on 20 January 2019, from https://www.inceptivemind.com/mui-interactive-wood-panel-peace 
 ful-digital-living/3389/
Sviokla, S. (2014, July 23). Want to Boost Productivity? Give Workers Bigger Screens [Blogpost]. 
 Retrieved 20 January 2019, from https://hbr.org/2008/05/want-to-boost-productivity-giv

 Sources images:
[Sixnfive] [Foto]. (n.d.). Retrieved January 20, 2019, from: https://www.instagram.com/sixnfive/
 Art Industrial Collection - Minimalissimo [Foto]. (n.d.). Retrieved January 18, 2019, from 
 https://minimalissimo.com/art-industrial-collection/
Mui: Interactive wood panel makes digital more nature-centric - Inceptive Mind [Foto]. (2018, December 16). 
 Retrieved on January 20, 2019, from https://www.inceptivemind.com/mui-interactive-wood-panel-peace 
 ful-digital-living/3389/ 
Samsung Space Monitor Optimizes Desk Space With Minimalist Design - Design Milk [Foto]. (2019, January 7). 
 Retrieved on January 20, 2019, from https://design-milk.com/samsung-space-monitor-declut
 ters-desk-space/?utm_source=Design+Milk+Newsletter



Page 58 of 60

 Sources materials:
‘Beal International s.a.. (2017, August 3). Bealstone - MaterialDistrict [Foto]. Retrieved from January 24 2019, from 
 https://materialdistrict.com/material/bealstone/ 
Material District. (2018, May 3). ULTRA THIN TULLE [Foto]. Retrieved January 24, 2019, from https://materialdistrict.com/  
material/ultra-thin-tulle/ 
MaterialDistrict. (2018, March 3). Acrylic Couture [Foto]. Retrieved January 24, 2019, from https://materialdistrict.com/  
material/acrylic-couture/ 

 Touch of Time:
 Sources text:
Hitti, N. (2018, April 18). Erez Nevi Pana designs “guilt-free” vegan furniture using salt and soil. Retrieved from Dezeen:   
 https://www.dezeen.com/2018/04/18/erez-nevi-pana-vegan-furniture-milan-design-week/
Morris, L. G. (2018, October 11). A new store in Milan is designed to age like an old pair of jeans. Retrieved from FRAME:   
 https://www.frameweb.com/news/area-17-jacob-cohen-milan
Pott, L. (n.d.). Bespoke mirror. Retrieved from Lex Pott: http://www.lexpott.nl/work/39-bespoke-mirror.html

 Sources images:
AREA-17. (2018, October 11). A new store in Milan is designed to age like an old pair of jeans. Retrieved from Frame: 
 https://www.frameweb.com/news/area-17-jacob-cohen-milan
Gimmii. (n.d.). Transience Mirror Circle Large. Retrieved from Gimmii:
 https://www.gimmii.nl/shop/transnatural-label/large-transience-mirror-circle-large/
Hitti, N. (2018, April 18). Erez Nevi Pana designs ‘’guilt-free’’ vegan furniturE using salt and soil. Retrieved from Dezeen: 
 https://www.dezeen.com/2018/04/18/erez-nevi-pana-vegan-furniture-milan-design-week/

 Sources materials:
Cake, P. o. (2019, January 4). Copper Moss. Retrieved from Material District: 
 https://materialdistrict.com/material/copper-moss/
Espace, G. Z. (2014, September 7). Muskin. Retrieved from Material District: 
 https://materialdistrict.com/material/muskin/
Intl, S. A. (2018, December 13). Mummy Moss Greenwall. Retrieved from Material District: 
 https://materialdistrict.com/material/mummy-moss-greenwall/



Fontys Academy of Creative Industries


